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~_Decision Making Under Uncertainty in Visualisation?

Geoffrey Ellis, University of Konstanz and Alan Dix, University of Birmingham
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Selective Perception
Selective Search of Evidence
Selectivity
Self-Fulfilling Prophecy
Self-serving
Semmelwels reflex
Similarity

Single mindedness
Soclal comparison
Source confusion
Source Credibility Bias
Spacing effect

Status quo
Stereotypical
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Spacing effect
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Stereotypical
Stereotyping
Student Syndrome
Subadditivity effect
Subjective validation
Subset
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Suggestibility
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Voter's illusion
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Wishful Thinking
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Irrational?

have to make decision fast
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Investigation

cognitive biases in visualisation

when interpreting a visualisation, do cognitive
biases have a negative impact on the decision?

If so, can detect particular cognitive biases, and
can we mitigate the effect to improve the decision?
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completeness

can we 'anchor' the users?
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